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AHHOTaI_[I/IﬂZ B COBPEMCHHBIX YCJIIOBHAX YXKCCTOYCHHA KOHKYPCHIUH C6BIT SABJISICTCA BaXHBIM 3B€HOM B Pa3BUTHU
CBSI3M MEXIY TPEANPHATHEM W TOTPEOUTENsIMA. B cTaTbe pacKphITBl CYIIHOCTh W JJIEMEHTHI CHCTEMbI COBITa
MPOAYKIIMKA, O0O3HAaUeHa AaKTYaJIbHOCTh M 3aJa4d €€ OpraHu3aIii, 00OCHOBaHA HEOOXOIUMOCTh HWHTETPAIUU
MapKETHUHIa U JIOTUCTHKHU B paMKaxX COBMCCTHOI'O IPUMCHCHUA UX MCTOJOB U IMOAXOJ0B B IMPOLECCCC OpPraHu3allvun
CHCTEMBI cOBITa OpCAlpUATHA.

OCHOBHOE BHUMaHHE YACIACHO PACKPBITUIO CYITHOCTHU MapKeTPIHFOBOfI JIOTUCTHUKHU KaK MHCTPYMCHTA O6CCHCIICHI/IH
YCTOMUYMBBIX KOHKYPEHTHBIX HO3MLUI pacHpeennTeNbHON CUCTEMBI, ONpeeaeHbl ee (PyHKIMHU, MECTO U pOoJib B
(hopMUpPOBaHNU KOHKYPEHTOCTIOCOOHOM CHCTEMBI COBITA MPEANIPUATHS. BBISIBIIEHO, UTO €€ OpraHu3alns BOHUCHIBAETCS
B KOPIIOPATUBHYIO CTPATCIUIO, U 5TO NO3BOJIACT IPUHUMATh 3KOHOMHUYCCKHU O6OCHOBaHHI)Ie peuICHrs OTHOCUTEIIbHO
MOJIU(UKAIMKA UM COXPAHEHUS HMMEIOIIErocsl KaHana cOblTa M BbIOOpa ONTHMAJIBHOTO KaHaja cObITa Ha OCHOBE
MIPHUHIUIIOB MapKeTHHFOBOfI JJOI'CTUKH.

CraenaH BBIBOJI, YTO CHHEPTETHUSCKUN IKOHOMHUYECKHIA 3((HEKT MapKETHHIOBOW JIOTHCTUKH B c(epe OpraHu3alIliu
CUCTEMBI COBITa TIPOSBISICTCS B peaiu3anuu e¢ QYHKIMH W pOoJIel: aHAINTUKO-TIPOTHOCTHYCCKOM, TPaHCIIOPTHO-
CKJIQJICKOM, HMH()OPMAIIMOHHO-KOMMYHHUKAIIMOHHOW,  CEPBUCHO-PACHPEACIUTSIIBHON HM  KOOPJAMHAIIMOHHOM.
IToBrIIEHHNE POJIH, UCIIOJB30BAHUC CTPATCTUYCCKOTO IMMOTCHIHAJIA MapKCTI/IHFOBOfI JIOTUCTUKHU SBJICTCA YCIIOBUCM
pcam3anun U pa3BUTUA HHTCTPAJIbHOI'O KOHKYPEHTHOI'O IIOTCHIIMAJIA ITIPECAIIPUATHAA U KOHKYPECHTHBIX IPECUMYIICCTB
€ro CUCTEMBI COBITa.

Annotation: In modern conditions of tougher competition, sales are an important link in the development of
communication between the enterprise and consumers. The article reveals the essence and elements of the product
sales system. The relevance and tasks of its organization are indicated. The necessity of integration of marketing and
logistics, the need for joint application of their methods and approaches in the process of organizing the sales system
of an enterprise has been substantiated.

The main attention is paid to the disclosure of the essence of marketing logistics as a tool for ensuring sustainable
competitive positions of the distribution system, its functions, place and role in the formation of a competitive sales
system of the enterprise are determined. It was revealed that its organization fits into the corporate strategy, and this
allows making economically sound decisions regarding the modification or preservation of the existing existing
distribution channel and the choice of the optimal distribution channel based on the principles of marketing logistics.
The synergistic economic effect of marketing logistics in the field of organizing the sales system is manifested in the
implementation of its functions: analytical and forecasting, transport and storage, information and communication,
service and distribution and coordination. Increasing the role, using the strategic potential of marketing logistics is a
condition for the implementation and development of the integral competitive potential of an enterprise and the
competitive advantages of its sales system.
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