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AHHOTaI_II/I}IZ B cratee pacCMaTpuBarOTCAd 3HAYCHHUC HU POJIb 6H3H€C-Cp€,[[bl Ha OCHOBE O606IHCHI/IH
TCOPCTUYCCKUX U TPAKTUYCCKUX I/ICCJICI[OB&HI/I?I. LIGJILIO HCCIICA0BaHUA ABJIAIOTCA NPOBCACHUC aHAIN3a ousHec-
Cpe€abl II0 pPasHbIM CCETMCHTAM, BbIABJICHHC MokaszaTejied Hu XapaKTEPHUCTHUK 6H3H6C-CpeI[BI, HUCCJICJOBaAHUEC
BIUSHUSL OW3HEC-CpeJbl Ha JOXOJHOCTh XO3SHCTBYIOIIETO CyOBeKTa. PaccmaTpuBalOTCS CYNTHOCTHBIC
XapaKTCPpUCTUKHU 6H3H6C-CpeI[BI, a TaKXKE CICAYIOIMUEC CETMCHTHI 6I/IBHCC-CpeI[I>K OKOHOMHKA, I[eMOFpa(l)I/IH,
TEXHOJIOTHUSI ¥ MPaBoBoe peryarpoBanue. CrpynnupoBaHbl HanboJee 3HAaYNMbIe TIOKA3aTeNId U XapaKTEPUCTUKU
ACATCIIBHOCTH KaXA0I'0 CETrMCEHTAa 6H3HGC-CpeI[LI. B cermenTe SKOHOMHKH BBISBICHBI IOKAa3aTelId o60p0Ta
TOProBJIM, CPCAHCMECAIHBIC NOXOAbl HACCICHHA, B CCIMCHTC IIGMOI‘pa(l)I/II/I — HOTpC6I/ITeJII)CK06 IIOBECACHUC, B
CEIMCHTC TCXHOJIOT'HU — BUPTYAJIbHBIC BO3MOXKHOCTU (1)YHKI_[I/IOHI/IpOBaHI/I}I npcaInpusaTus; B CCrMCHTC IIPaBOBOI'O
pEeryJIupoBaHus — MOJUTUYECKAs CUTyalusi U coObITUsA. OCHOBHBIM METOJIOM HcciieoBanus BeicTynuin PEST-
aHaJIn3. I[J'I}I 00ocHOBaHHUS MaKpO3KOHOMHUYCCKHX MoKazarejei 6I/I3HCC-CpeI[BI IMPUMCHCHA SKCIICPTHAA OLCHKA.
B 3axmouenne ABTOPOM OCYHICCTBJICHA OLCHKAa COBOKYIIHOTO BJIMAHHA CCIMCHTOB 6I/I3H€C-Cp€ZII)I Ha
(GYHKIIMOHUPOBAHUE MTPETPUSITHSL.

Annotation:  The article considers the importance and role of the business environment on the basis of
generalization of theoretical and practical research. The purpose of the study is to analyze the business
environment for different segments; identify indicators and characteristics of the business environment; study the
impact of the business environment on the profitability of an economic entity. The essential characteristics of the
business environment are considered, as well as the following segments of the business environment: economy,
demography, technology and legal regulation. The most significant indicators and performance characteristics of
each segment of the business environment are grouped. In the segment of the economy, indicators of trade
turnover, average monthly income of the population were revealed; in the segment of demography — consumer
behavior: in the segment of technology — the virtual possibilities of the functioning of the enterprise; in the
segment of legal regulation — the political situation and events. The main research method was PEST analysis.
To substantiate the macroeconomic indicators of the business environment, an expert assessment was applied. In
conclusion, the author evaluates the cumulative impact of business environment segments on the functioning of
the enterprise.
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