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AHHOTaI_II/I}IZ TeKymaﬂ OKOHOMHYCCKAA CUTyallusa B POCCI/II/I, OCJIOXXHCEHHAsI 3dKOHOMUWYECKNMHU CaHKIIU IMU
U CAaHHUTAPHO-MIUACMHUOJIOTUYCCKUMHA YCIIOBHAMU, B COUYCTAHUHU C HAYYHO-TCXHUUYCCKHM IIPOrpeCCOM CTABUT
HOBBIC 3aJ1ayyl Tepe]] TOPTOBBIMH MPEANPHUIATHAMHU pa3HbIX GopMaToB B OopbOe 3a MOKyHaTelIeH W mepen ux
JosuibHOCTBIO [4]. B craThe paccMOTpeHa pojib M HaIlpaBJIEHUs NPUMEHEHHUS B TOPrOBO-TEXHOJIOTMYECKOM
npounecce MarasmHa O3JICKTPOHHBIX TeXHOHOFHﬁ, KOTOPBIC ABJIAIOTCA CB0606pa3HHMI/I HHAUKATOpaMHu
nHHOBaIMi. OHM MO3BOJAIOT CO3/1aBaTh HE TOJBKO MOJEIb pabOThl MarasMHa, HO U KOPPEKTHUPOBATH €€,
npuHUMass BO BHHUMAHHC [JOCTYIIHBIC HOBUHKH B 00JIaCTH TEXHUYECKOI'O OCHaICHUusA TOProBoro
npennpuatrus. JlaHHbIH HMHCTpyMeHTapuil o0jerdaer Kak OpraHHW3alMOHHO-YIPaBIECHUECKYIO, TaK MU
OLCHOYHO-aHAJIUTHYCCKYIO pa60Ty, HCO6XO,I[I/IMYIO CEroaHsAa AaX€ MaJICHbKHNM Mara3dmHaM.

B cratbe CACJIaH BBIBOJ O H€06XO[[I/IMOCTI/I COBCPUHICHCTBOBAHUS aBTOMATU3allMKU IIPOLECCOB B TOPIOBJIC IJIA
MHOBBIIICHUS PKOHOMHYECKHUX ITOKa3aTejel ACATCIIBHOCTH U KOHKprHTOCHOCO6HOCTI/I marasuHa. [lonumanue
cienn(UKH, MPABHIBHBINA BBHIOOP 3JEKTPOHHBIX TEXHOJIOTMH J]a€T BO3MOXKHOCTh MarasuHy Oojiee TIyOOKO U
CBOCBPCMCHHO BBIABJIATH 10CTATOYHO 6BICTpO MeHHIOHJHfICH BCKTOP HCHHOCTHBIX HpeI[l'IO‘ITeHI/Iﬁ HOKynaTeneﬁ,
a TaKyKC IMMOBLIIIATh SPrOHOMUNYHOCTD IMOKYIIOK.

Annotation: The current economic situation in Russia, complicated by economic sanctions and sanitary and
epidemiological conditions, combined with scientific and technological progress, poses new challenges for trade
enterprises of various formats in the fight for buyers and their loyalty [4]. The article examines the role and
directions of application in the trade and technological process of the store of electronic technologies, which are
a kind of indicators of innovation. They allow you to create not only a model of the store's operation, but also to
correct it, taking into account the available innovations in the field of technical equipment of the trade enterprise.
This toolkit facilitates both organizational and managerial and evaluative and analytical work, which is necessary
today even for small stores.

The article concludes that it is necessary to improve the automation of processes in trade to increase the economic
performance and competitiveness of the store. Understanding the specifics, the correct choice of electronic
technologies enables the store to more deeply and in a timely manner identify the rapidly changing vector of
value preferences of customers, as well as improve the ergonomics of purchases.
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