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AHHOTaI_[I/ISII B cratbe pacKkpbiTa COMUAIIBHO-OKOHOMHUYCCKAA POJIb pO3HH‘IHOﬁ TOProBJIKM U €C BJIUSAHUC Ha
COCTOsSIHUC 06HIGCTBa. HpOBeI[eH aHaJIn3 JCATCIIbHOCTHU pHTefIJ'Ia Ha COBpEMECHHOM JTaIl€ pa3BUTUA SKOHOMUKH,
IMHAMUYECKUN aHanmu3 ero WHQpPacTpyKTypbl. MccinemoBaHbl COCTaB M CTPYKTYpa PO3HHUYHBIX TOPTOBBIX
HpeﬂHpHﬂTHﬁ, CpCaHsAsd IIOIaZb UX TOPIrOBbLIX 3aJI0B, JMHAMUKA U3MCHCHUA 00HEMOB U CTPYKTYPhI 060p0Ta
PO3HUYHON TOPrOBIAM B TEKYIIUX MU COMOCTAaBUMBIX IieHax. Ocoboe BHUMaHHUE YJIEICHO mpodiemMam u
TCHACHIUAM PAa3BUTHA pOCCHﬁCKOFO pHTeﬁJ’IaI COKpAIICHHUIO YHCJIa PCTHUOHAJIBHBIX TOPTOBBIX ceTed u paaa
3apyOeKHBIX PHUTEUIIEPOB, PErHOHAIBHOW OHKCIIAHCUHM (DeepaNbHbIX TOPTOBBIX CETeH, IUBEpCHUPUKAIIH
(bOpMaTOB pOBHH‘IHOﬁ TOProBJIW W TOBAPHBIX HOSHHHﬁ, HCIIOJIb30BAHUIO KPYIHBIMHU HUI'POKaMHU PO3HHUYHOI'O
pBIHKA HOBBIX ()OPMAaTOB U MHHOBAIIMOHHBIX TEXHOJIOTHH, YCUIICHUIO IPOMAKTUBHOCTH KPYITHEUIIIUX CETEH.
BriaBieHsbl 6apbepLI Pa3BHUTHUA PO3HUYHOI'O 6H3Heca, MNPpUBOJAINEC K CHHXXCHHUIO KOHKypeHTOCHOCO6HOCTI/I
MPEANPUATHI POZHUYHON TOPrOBJIM, a TAK)KE HAIIPABICHUS MX YCTPAHECHMS: COBEPILICHCTBOBAaHUE MEXaHU3Ma
rocyaapCTBEHHOI'O pPEryjiMpoBaHusg OTpaCiv, OITUMU3AIUA (1)OpMaTOB TOProBJIM MW  HCIIOJIb30BAHUC
COBPCMCHHBIX MapKCTHHI'OBBIX Ioaxo0J0B K ACATCIIBHOCTHU TOPrOBbIX KOMIIaHUH. COBp C€MCHHBIC
HMHHOBAIIMOHHBIC TCXHOJIOI'MHN (Blg Data, I/ICKYCCTBGHHHﬁ HHTCJIJICKT, JOIIOJHCHHAA PCaJIbHOCTD, 6JIOK‘ICI>'IH,
€/IMHas SKOCUCTEMA), CIIOCOOCTBYIOIINE aBTOMATU3aLMU padOThI ¢ OOJIBIIMMHU MaCCUBAMU JIAHHBIX, BHEAPEHUIO
KpCAaTHBHBIX peIJ_IeHI/Iﬁ U TOPTOBBIX TeXHOHOFHﬁ, ONTUMHU3AIIUU CUCTEMbI YIPABJIICHUSA CKJIAIOM H
ACCOPTUMEHTOM TOBApOB, PACCMATPUBAIOTCS B CTAThE KAK ApailBep pocTa pUTeia.

Annotation: The article reveals the socio-economic role of retail and its impact on the state of society. The
analysis of its activities at the present stage of economic development and a dynamic analysis of its infrastructure
are carried out. The composition and structure of retail trade enterprises, the area of their sales area, the dynamics
of changes in the volume and structure of retail trade turnover in current and comparable prices are studied.
Particular attention is paid to the problems and development trends of Russian retail: reducing the number of
regional retail chains and a number of foreign retailers, regional expansion of federal retail chains, diversification
of retail formats and commodity positions, the use by large players of the retail market of new formats and
innovative technologies, and increasing the promo activity of the largest chains.

Barriers to the development of the retail business, leading to a decrease in the competitiveness of retail enterprises,
as well as ways to address them were identified: improving the mechanism of state regulation of the industry,
optimizing trade formats and using modern marketing approaches to the activities of trading companies. Modern
innovative technologies (Big Data, artificial intelligence, augmented reality, blockchain, a single ecosystem) that
contribute to the automation of work with large data arrays, the introduction of creative solutions and trading
technologies, the optimization of the warehouse and product assortment management system are considered in the
article as a growth driver for retail.
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