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AHHOTaI_[I/ISII KOHKypeHTHOG MCCTO TOPIroBOro nNpCAnpuiATHd Ha PETUOHAJIBHOM PBIHKE OIMPCACIACTCA pAaOM
mapaMeTpoOB, B YHUCJIC KOTOPBIX COOTBETCTBUC PCAJIIbBHOI'O HOTpe6I/ITeHBCKOFO CIIpocCa IMPOrHo3HOMY, Ka4yC€CTBO
IUIAHUPOBAHUA U IMMOAACPKAHUSA (baKTI/I‘-IGCKOFO aCCOPTUMCHTA TOBAPOB C MaKCHUMAaJIbHOU I10JIE3HOCTHIO JJIsL
IIOTCHL M AJIbHBIX HOKynaTeHeﬁ. I/ICCJ'IG,I[OBEIHI/IC IIOCBJIICHO H3Yy4YCHUIO IOECHHOCTHBIX OpI/IeHTaHI/Iﬁ
noTpeduTeneil CpencTB A CTUPKM M NPAKTUYECKUM acleKTaM HPUMEHEHUs pe3ylbTaToB palbOThl NpHU
(bOpMI/IpOBaHI/II/I U U3BMCHCHUU KaK CTPYKTYPHI, TaK U O6I_I_[I/IX u CHGI.II/I(I)I/I‘IGCKI/IX XapPaKTCPHUCTHUK aCCOPTHUMCHTA
TOPrOBOTO MPEeANpUATHs. Takol moaxoa OyaeT crmocoOCTBOBaTh HAXOXKICHHUIO OallaHca MEXKIy WHTEepecaMu
HOTpC6I/ITeJ'IeI71 N BO3MOXXHOCTAMM KaK Mara3mHa, Tak 1 l'IpOI/I3BO,I[I/ITeJ'IeI71.

N3ydeHbl IEHHOCTHBIE OPUEHTALIUU NTOTPEOUTENEH, CBA3AHHbIE C IOTPEOUTEIHLCKUMU CBOWCTBAMU CPEJICTB JUIS
CTHPKH, UX IICHOH, a TaK)Ke MOTPEOUTENHCKOM XapaKTepucTHKoi Marasuna B enom. C nomoripio ABC-u XYZ-
AHAJIM30B YCTAHOBJICH BKJIaA OIMPCACICHHOI'O0 BUJAa CPCACTB AJId CTHUPKU B 06HII/II7I 00beEM npoaaxx TOproBoro
OpCaIpusaTa 3a I/ICCJIe,I[yeMBIfl nepuon. AHamu3 B3aUMOCBSI3EH XApaKTCPUCTUK TOProBOro aCCOpTHUMCHTA,
NOTPEOUTENHFCKOTO BHIOOPA MO3BOJIAIOT MarasuHy Kak KOMMEPYECKOMY MPEIIpUsATHIO padoTaTh MPUOBLIBHO,
000CHOBAaHHO OIpCAC/IMB HAITPABJIICHUA IJIS PE3YJIIbTATUBHBIX CTPATCTUYCCKUX U TAKTUYCCKUX YIIPABJICHUCCKUX
BO3JICCTBU.

Annotation: The competitive position of the enterprise at the regional level determines the order of the
para-meters, which determines the correspondence of the real need for the forecast, the quality of the planning
and the support of the factual assortment with the maximum potential. A study dedicated to the study of the
orientational orientations of the needy for the means of stylistics and the practical aspect of the application of the
result work in the formation and modification of the structure, as well as the general and specific characteristics
of the preposition. This approach will help to find a balance between the interests of consumers and the
capabilities of both the store and manufacturers.

The value orientations of consumers related to the consumer properties of laundry detergents, their price, as well
as the consumer characteristics of the store as a whole have been studied. With the help of ABC and XYZ
analyzes, the contribution of a certain type of laundry detergent to the total sales of the outlet for the period under
study was established. Analysis of the relationship between the characteristics of the retail assortment and
consumer choice allows the store as a commercial enterprise to operate profitably, having reasonably determined
the directions for effective strategic and tactical management influences.
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