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AnHoTauus: CBsI3b MHCTPYMEHTOB PBIHOYHOW SKOHOMMKH — JIOTMCTUKM Kak IOTOKOBOW U
MAapKCTHHI'a KaK prHO‘IHOfI KOHICIIIWU YIIPABJIICHUS — CO3AAaCT AOIMMOJHUTCIBHBIC BO3MOKHOCTU
IMOBBIIICHUA II0JC3HOCTU W NEHHOCTH MNPOAYKTaA JId HOTpC6I/IT€JI$I. B cratne PpacCKphbITa
AKTYaJIbHOCTb q)OpMI/IpOBaHI/I}I H pa3BUTHA CUCTCMbI BSaHMOﬂeﬁCTBHH JIOTUCTUKHU U MApPKCTHHI'A
B COBPEMEHHBIX YCIOBUSX YCIOXKHEHUS WU pOCTa HMHTEHCUBHOCTH KOHKYPEHTHOM OOpBOBI.
PaCKpLITO COACPIKAHUC W HAIIPABJIICHUA WMHTCIpalliid KOMINIICKCOB MApPKCTHHIA U JIOTHCTUKHU I10
dakTopaM «IpPOAYKT», «lEHa (3aTpaTbl)», «MECTO» U <«IIOTEHLHA», a TaKkKe 3a7auu
MapKeTHHFOBOﬁ JIOTUCTUKHU U 0COOEHHOCTH MapKeTI/IHFOBO-HOFHCTH‘IGCKOﬁ CUCTCMBI.
HpOBGI[GH AHAJIN3 B3aWUMOCBA3UM MAPKCTHUHIOBBIX MW JIOTUCTUYCCKHUX IIPOLCCCOB, CHGIII/I(bI/IKI/I
pa3BUTHS CUCTEMBbl MapKeTHHroBoM Joructuku B OO0 «2-Cx» r. Yebokcapsl. [IpencraBneHs
pe3yabTaThl OamTbHON OLEHKH 3()()EKTUBHOCTH MAPKETHHIOBBIX M JIOTHCTUYECKHUX IPOIIECCOB,
IMMO3BOJIMBIIUX  OIIPCACIIUTD Q)aKTOpBI H YCIOBUA obecmeueHust u pa3BUTHA CHCTCMBI
MapKeTI/IHFOBOfI JIOTUCTUKHU Ha MPCATIPUATUA 06HI€CTB€HHOFO IINTaHUAA.

Annotation: The connection of the tools of a market economy — logistics as streaming and
marketing as a market management concept — creates additional opportunities for increasing the
usefulness and value of a product for a consumer. The article reveals the relevance of the
development of a system of interaction between logistics and marketing in modern conditions of
increasing complexity and increasing intensity of competition. The directions of integration of
marketing and logistics complexes by the factors «product», «price (costs)», «place» and
«potential», as well as tasks of marketing logistics and features of the marketing and logistics
system are disclosed.

The analysis of the relationship of marketing and logistics processes, the specifics of the
development of the system of marketing logistics in LLC «2-C», Cheboksary is performed. The
results of a scoring evaluation of the effectiveness of marketing and logistics processes are
presented, which made it possible to determine the factors and conditions for the provision and
development of a marketing logistics system at a catering company.
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